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Abstract	
	

In	2019,	the	image	orientated	social	networking	site	called	‘Instagram’	introduced	a	new	face-altering	

filter	feature	to	their	application.	This	study	investigated	the	impact	of	said	filters	on	young	women’s	

desire	to	undergo	elective	cosmetic	surgery.	Relevant	literature	alludes	to	a	conceivable	link	between	

usage	of	these	filters	and	elective	cosmetic	surgery	desire.	However,	there	is	a	limit	to	how	much	can	

be	 inferred	 from	these	studies	and	reports	due	to	 the	absence	of	 research	 into	this	phenomenon.	

Therefore,	an	online	survey	was	conducted	using	a	sample	of	110	women	between	the	ages	of	18-28,	

hypothesizing	that	an	 indirect	 relationship	between	face-altering	 filter	usage	and	cosmetic	surgery	

desire	 would	 be	 mediated	 by	 increased	 facial	 dissatisfaction.	 The	 results	 showed	 that	 there	 is	 a	

positive	 correlation,	 determined	 by	 a	 spearman’s	 rank-order	 test,	 between	 these	 two	 variables,	

among	the	sample.	It	is	then	discussed	that	the	observed	predictors	of	cosmetic	surgery	desire	and	

theories	behind	this,	can	be	applied	to	the	concept	of	face-altering	filters.	This	is	further	supported	by	

the	findings	of	the	present	study,	concluding	that	face-altering	Instagram	filters	have	the	potential	to	

be	the	next	step	of	encouragement	in	terms	of	cosmetic	surgery	desire	among	young	women.	

	

	 	

Figure	1:	Instagram	face-altering	filter	(source:	authors	own	illustration)	
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1.0	Introduction	
	

In	2019,	the	image	orientated	social	networking	site	called	‘Instagram’	introduced	a	new	feature	to	

their	application.	This	feature	involves	face-altering	filters,	which	users	apply	to	their	faces	to	modify	

and	 embellish	 them.	 These	 filters	 include	 a	 vast	 variety	 of	 distortions,	 including	 those	which	may	

propagate	 beauty	 ideals;	 often	 reflecting	 what	 the	 user	 could	 potentially	 look	 like	 as	 a	 result	 of	

cosmetic	procedures.	For	example,	there	are	effects	which	enlarge	the	user’s	lips	much	like	injectable	

filler	would	do	(Manavis,	2019).		

	

The	number	of	cosmetic	procedures	taking	place	is	on	the	rise,	particularly	amongst	people	under	30	

(American	academy	of	facial	plastic	and	reconstructive	surgery,	2018).	Key	motivational	factors	for	

young	women	 to	 undergo	 elective	 cosmetic	 procedures	 have	 been	 the	 subject	 of	many	 research	

studies	over	the	years.	With	its	dominance	over	society,	social	media	has	been	the	focus	of	research	

in	recent	times.	It	can	be	theorised	that	due	to	the	image	based	nature	of	social	media	sites	such	as	

Instagram,	the	platform	acts	as	a	catalyst	for	appearance	comparison,	(Brown	and	Tiggemann,	2016.	

Fardouly,	2016).	With	appearance	investment	being	a	prevalent	predictor	for	cosmetic	surgery	desire	

(De	Vries,	2014)	this	is	currently	a	key	topic	of	study.	

	

This	 research	project	 aims	 to	 investigate	whether	 face-altering	 Instagram	 filters	will	 impact	 young	

women’s	desire	to	undergo	elective	cosmetic	surgery.	Through	extensive	research,	a	literature	review	

of	relevant	and	reliable	journal	articles	regarding	the	enveloping	topic	of	cosmetic	surgery	has	been	

written.	This	begins	by	summarising	the	findings	of	past	studies,	which	involve	the	investigation	of	the	

motivational	factors	which	increase	the	likelihood	of	young	women	to	undergo	cosmetic	procedures.	

Proceeding	with	looking	closely	at	studies	which	examine	the	correlation	between	social	media	and	

the	aforementioned	desire.	Understanding	what	motivates	said	desire	and	how	social	media	plays	a	

role	in	this,	will	enable	the	discussion	of	whether	or	not	these	face-altering	filters	have	the	potential	

to	encourage	cosmetic	surgery	further.	

	

To	aid	this	discussion	a	survey	has	been	conducted	to	gather	primary	data	in	regard	to	young	women	

and	face-altering	 Instagram	filters.	The	 information	gained	from	these	surveys	provided	a	range	of	

opinions	 from	 the	 specified	 demographic.	 Utilising	 this	 primary	 data,	 as	 well	 as	 drawing	 from	

knowledge	 learnt	 from	secondary	sources,	 informed	the	discussion	of	whether	or	not	 these	 filters	

could	be	a	new	form	of	encouragement	for	cosmetic	procedures.		
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In	order	to	encapsulate	the	findings	of	this	study,	an	Art	book	has	been	created	called	Filter	Fantasy.	

Filter	 Fantasy	 visually	 communicates	 the	 data	 collected	 and	 explores	 the	 concept	 of	 face-altering	

Instagram	filters	and	their	relationship	with	cosmetic	procedure	culture.	

	

This	study	is	extremely	relevant	right	now;	reporting	over	one	billion	monthly	users,	Instagram	has	a	

remarkable	reach	(Instagram,	2019),	and	with	the	filters	being	so	newly	introduced,	it	is	imperative	to	

evaluate	the	potential	impact	on	users.		

	

	

1.1	Aims	and	Objectives	

	

Aim:	To	 investigate	whether	 face	altering	 Instagram	 filters	will	 encourage	young	women	 to	desire	

elective	cosmetic	surgery.	

	

1) To	 explore	 the	motivational	 factors	which	 have	 been	 found	 to	 increase	 the	 likelihood	 for	

women	to	undergo	cosmetic	procedures.	

	

2) To	investigate	the	correlation	between	the	face-altering	filter	feature	new	to	Instagram	and	

young	women’s	desire	for	elective	cosmetic	surgery.	

	

3) To	discuss	whether	Instagram’s	face-altering	filter	feature	could	encourage	young	women	to	

desire	elective	cosmetic	surgery.		

	

4) To	produce	an	Art	book	which	visually	 communicates	 cosmetic	procedure	 culture	and	 the	

world	of	Instagram	filters.	

	

	

1.2	Methodological	approach	

	

This	research	will	take	a	mixed	methods	approach	gaining	both	qualitative	and	quantitative	data,	by	

conducting	a	survey	gathering	data	from	young	women	concerning	their	view	on	the	concept	of	face-

altering	Instagram	filters.	This	research	will	also	be	justified	by	a	thorough	literature	review.	
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1.2	Scopes	and	limitations	

	

A	key	limitation	of	this	study	is	the	significant	lack	of	journal	articles	discussing	the	new	concept	of	

face-altering	filters,	meaning	news	and	media	articles	will	need	to	be	referenced	as	well	as	journals	

on	the	broader	topic	of	social	media.	Limitations	affecting	the	collection	of	primary	data	to	fill	this	gap	

in	 knowledge	 include	 the	 sample.	 The	 selected	 sample	 are	 all	 UK	 based	 females,	 this	 limits	 the	

generalisability	of	 the	 study	 to	 the	global	population	as	 a	whole.	Also,	 the	 fact	 that	 the	 sample	 is	

exclusively	 younger	 females,	 excludes	 sex	 and	 age	 as	 predictors.	 A	 further	 limitation	 will	 be	 the	

subjectivity	of	the	findings	of	the	primary	research	due	to	the	qualitative	nature	of	some	of	the	survey	

questions.	

	

The	current	study	seeks	to	determine	the	causal	effects	of	Instagram’s	face-altering	filters	on	young	

women’s	desire	for	elective	cosmetic	surgery.	This	is	to	better	understand	their	potential	impacts,	in	

the	interest	of	young	women.		Practical	implications	also	include	updated	knowledge	of	the	potential	

motivations	behind	cosmetic	surgery,	which	can	provide	surgeons	with	a	better	understanding	of	their	

patients	to	ensure	it	is	in	their	best	interests	to	undergo	the	procedure.	

	

	

2.0	Literature	Review	

	

2.1	Introduction	

	

The	concept	of	beauty	ideals	was	investigated,	to	gain	a	wider	perspective	of	the	pressures	women	

face	 in	 society	 in	 terms	 of	 their	 appearance.	 This	 acts	 as	 a	 foundation	 for	 in-depth	 research	 into	

cosmetic	surgery	culture.	It	is	important	to	explore	the	predictors	behind	elective	cosmetic	surgery	to	

establish	 what	 causes	 young	 women’s	 desire	 for	 it.	 	 The	 literature	 discussed	 informs	 how	 social	

theories	can	explain	the	motivational	factors	behind	the	desire.	These	theories	can	then	be	applied	to	

Instagram’s	face-alerting	filters,	to	establish	plausible	impacts.	

	

	

	

	

	



	

	
9	

2.2	Beauty	ideals	

	

At	its	core,	the	term	‘beauty	ideal’	is	a	social	construct,	which	often	varies	dependant	on	culture	and	

what	each	culture	deems	beautiful.	It	has	been	documented	that	in	modern	society	classifications	of	

what	is	the	‘norm’	is	largely	determined	by	what	is	seen	in	the	media.	Increased	exposure	to	these	

ideals	in	turn	creates	the	desire	to	resemble	what	is	widely	endorsed	(Polivy	and	Herman,	2004).	

	

However,	it	has	been	acknowledged	in	studies	that	due	to	the	increasing	westernisation	of	the	world	

through	integration	and	mass	media,	beauty	ideals	are	beginning	to	be	globalised.	As	a	result,	narrow	

western	 beauty	 ideals	 such	 as	 round	 eyes,	 narrow	 faces,	 and	 pronounced	 noses	 appear	 to	 be	

dominating	(Kim,	2010.	Yan	and	Bissell,	2014).	These	stated	features	are	often	included	in	Instagram	

filters.	Through	a	content	analysis	of	fashion	magazines,	 it	was	recognised	that	there	is	an	obvious	

emphasis	on	beauty	ideals	globally	and	it	seems	that	in	today’s	modern	society	social	comparison	is	

almost	unavoidable	for	women	(Yan	and	Bissell,	2014).		

	

An	investigation	into	the	potential	benefits	of	being	attractive	in	today’s	world	found	a	clear	social	

advantage	 (Davis	 et	 al,	 2001).	 This	 is	 then	 supported	 by	 previous	 research	 that	 concluded	 that	

“Unattractive	women	are	at	a	disadvantage...It	is	more	often	the	case	that	unattractive	is	‘bad’	than	

that	beauty	 is	 ‘good’”	 (Griffin	and	Langlois,	2006	online:	15).	From	this	 it	can	be	 inferred	that	as	a	

woman	if	you	are	deemed	unattractive	you	are	therefore	at	a	disadvantage	in	various	factors	of	life.	

This	provides	women	with	a	clear	motivation	to	change	their	appearance.	

	

2.3	Motivational	factors	for	Elective	Cosmetic	Surgery	(ECS)	

	

Cosmetic	 surgery	 has	 been	 defined	 as	 “a	 unique	 discipline	 of	 medicine	 focused	 on	 enhancing	

appearance	through	surgical	and	medical	 techniques”	 (American	Academy	of	cosmetic	surgery,	no	

date:	online)	with	‘elective’	emphasising	the	optional	nature	of	the	procedure.	The	process	is	purely	

for	the	purpose	of	improving	aesthetics	rather	than	amending	any	dysfunctionalities.	The	amount	of	

people	choosing	to	undergo	cosmetic	procedures	continues	to	 increase	over	the	years.	Comparing	

data	 taken	 from	 2013	 and	 2018,	 numbers	 have	 risen	 by	 47%,	 with	 plastic	 surgeons	 observing	 a	

particular	increase	of	people	under	30	(American	academy	of	facial	plastic	and	reconstructive	surgery,	

2018).	
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With	 the	 growing	 value	 of	 physical	 and	 sexual	 attraction	 in	modern-day	western	 culture	 (Swami,	

2008),	negative	feedback	in	relation	to	appearance	has	been	found	to	impact	women’s	self-view	and	

consequently	incite	conformity	to	the	societal	ideals	and	standards	of	beauty	previously	mentioned	

(Markey	and	Markey,	2009).	This	pursuit	for	praise	surrounding	physical	appearance	is	a	factor	which	

contributes	to	the	appeal	of	cosmetic	enhancement.	

	

The	key	motivational	factors	for	young	women	to	undergo	elective	cosmetic	procedures	have	been	

the	subject	of	many	research	studies.	Predictors	such	as:	self-esteem,	self-perceived	attractiveness,	

body	dissatisfaction,	and	media	consumption	have	all	been	concurrent	with	young	women’s	desire	to	

have	cosmetic	surgery	(Furnham	and	Levitas,	2012.	Swami,	2009.	Markey	and	Markey,	2009).		

	

‘Celebrity	worship’	is	a	term	which	summarises	the	concept	of	non-	celebrity,	everyday	people	forming	

an	intense	connection	with	a	celebrity	despite	not	knowing	them	personally	(Maltby,	2005).	This	can	

also	be	a	predictor	for	cosmetic	surgery	(Maltby	and	Day,	2011)	with	plastic	surgeons	divulging	that	

often	patients	cite	specific	celebrities	as	a	muse	for	their	requested	cosmetic	enhancement	(American	

Academy	 of	 Facial	 Plastic	 and	 Reconstructive	 Surgery,	 2015).	 In	 later	 research,	 it	 was	 found	 that	

exposure	to	images	of	attractive	celebrities	had	a	negative	impact	on	the	mood	and	body	satisfaction	

of	 women.	 However,	 it	 is	 worth	 stating	 that	 in	 the	 same	 study	 it	 was	 noted	 that	 there	 was	 no	

difference	 in	 the	negative	effects	of	exposure	to	attractive	celebrities	 to	 that	of	peers	 (Brown	and	

Tiggemann,	2016).		

	

2.4	Social	Media	and	Elective	Cosmetic	Surgery	(ECS)	

	

High	volumes	of	images	of	attractive	peers	and	celebrities	some	of	which	are	cosmetically	enhanced	

can	be	found	online	(Brown	and	Tiggemann,	2016.	Walker,	2019).	Social	media	has	been	the	focus	of	

research	in	recent	years.	More	specifically,	social	networking	site	Instagram	has	been	at	the	centre,	

likely	due	to	its	photo-centric	nature.		

	

Studies	have	observed	that	engaging	with	the	photo	sharing	site	can	have	an	adverse	impact	on	young	

women	 (Ahadzadeh	 et	 al,	 2017).	 This	 is	 through	 the	 formation	 of	 appearance	 schemas,	 which	

determine	 what	 they	 perceive	 as	 attractive	 (Fardouly,	 2016).	 This	 can	 result	 in	 appearance	

dissatisfaction	when	self-view	doesn’t	reflect	that	of	their	idealised	perception	of	beauty.		
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It	 has	 been	 discussed	 that	 Instagram	 places	 an	 importance	 on	 appearance,	 by	 exposing	 users	 to	

images	of	ideal	beauty	and	cosmetically	enhanced	images,	and	as	a	result	investment	into	appearance	

can	 form	 (Ahadzadeh	 et	 al,	 2017.	 Walker,	 2019).	 This	 appearance	 investment	 has	 then	 been	

associated	with	increased	likeliness	to	undergo	cosmetic	procedures	in	order	to	mollify	their	feelings	

of	 dissatisfaction	 (De	 Vries,	 2014).	 This	 is	 linked	 to	 the	 disparity	 between	 their	 actual	 physical	

appearance	and	their	ideal	self	(Ahadzadeh	et	al,	2017).			

	

Exposure	to	images	online	can	be	distressing	when	what	is	seen	is	not	attainable,	in	terms	of	facial	

appearances,	beauty	goals	are	more	likely	to	be	out	of	reach	without	the	aid	of	a	surgeon	(Polivy	and	

Herman,	2004).	Therefore,	when	it	comes	to	ECS	desire,	social	media	plays	a	key	role.	

	

2.5	Face	altering	filters	and	Elective	Cosmetic	Surgery	(ECS)	

	

	

In	 2019,	 the	 image-orientated	 social	 networking	 site	 Instagram	 introduced	 a	 new	 series	 of	 face-

altering	filters,	created	by	users.	This	feature	makes	these	filters	available	within	the	story	section	of	

the	‘App’,	this	 is	shown	in	figure	2.	Users	apply	the	filters	to	their	 images	and	it	distorts	aspects	of	

their	face.	These	new	Instagram	filters	include	a	vast	variety	of	distortions,	including	those	which	may	

propagate	beauty	ideals.	These	new	Instagram	filters	often	reflect	what	the	user	could	potentially	look	

like	as	a	result	of	cosmetic	procedures,	 for	example	there	are	effects	which	enlarge	the	user’s	 lips	

which	is	an	existing	cosmetic	procedure	(Manavis,	2019).	By	instantly	seeing	a	distorted	or	‘enhanced’	

version	of	themselves,	there	is	the	possibility	of	a	whole	new	level	of	appearance	comparison.	Use	of	

this	 feature	aids	 young	women	 in	 the	 creation	of	 a	 version	of	 themselves	who	 they	 subsequently	

Figure	2:	Instagram	filter	feature	(source:	Instagram,	2020)	
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compare	themselves	against,	resulting	in	a	likely	thought	process	of	latent	beauty	(Global	Data	Point,	

2015).		

	

Sociocultural	pressures	on	women	to	live	up	to	beauty	ideals	and	their	suggested	internalisation	of	

said	 ideals	(Swami,	2008),	provides	a	potential	explanation	for	the	infatuation	with	these	filters.	 In	

addition	 to	 this,	 social	 media	 is	 already	 being	 cited	 for	 cosmetic	 surgery	 inspiration,	 with	 plastic	

surgeons	reporting	heavy	online	influence	from	patients	requesting	specific	features	from	images	of	

people	they	have	seen	on	social	media	(American	academy	of	facial	plastic	and	reconstructive	surgery,	

2013.	American	academy	of	facial	plastic	and	reconstructive	surgery,	2015).		

	

Instagram	announced	in	October	2019	that	they	were	placing	a	ban	on	filters	which	reference	plastic	

surgery,	 for	 example	 a	 filter	 called	 ‘Fix	Me’	 (see	 figure	 3),	which	 features	 surgeon	markings	 (BBC,	

2019).	However,	this	ban	overlooks	those	with	more	implicit	reference	to	cosmetic	enhancement	with	

names	such	as	‘perfect	face’	still	being	available	months	after	the	apparent	ban	(see	figure	2).		

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

Although	the	literature	alludes	to	a	conceivable	link	between	usage	of	these	filters	and	ECS	desire,	

there	is	a	limit	to	how	much	can	be	inferred	from	these	studies	and	reports	due	to	the	absence	of	

research	 into	 this	 phenomenon.	 Therefore,	 it	 is	 of	 great	 significance	 to	 investigate	 whether	 the	

introduction	 of	 these	 face-altering	 filters	 may	 be	 encouraging	 young	 women	 to	 undergo	 elective	

cosmetic	surgery.	

Figure	3:	Fix	me	filter		
(source:	@danielmooney,	2019)	
	

Figure	4:		Instagram	glyph	icon	
(source:	Instagram	brand	assets,	2020)	
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3.0	Methodology	
 

An	investigation	into	the	potential	impact	that	these	filters	can	have	on	users	is	vital;	reporting	over	

one	billion	monthly	users,	Instagram	has	a	vast	reach	(Instagram,	2019).	This	study	is	focussed	on	the	

social	networking	site	Instagram,	specifically	the	face-altering	filter	feature	as	a	factor	in	ECS	desire	

among	young	women.	The	relationship	between	filter	usage,	and	ECS	will	be	explored	with	an	online	

survey.		

	

In	order	to	collect	primary	research	to	inform	the	investigation,	an	online	survey	was	conducted.	This	

was	 carried	 out	 in	 accordance	 to	 The	Manchester	Metropolitan	 University	 ethical	 guidelines	 and	

ethical	approval	was	granted	prior	to	its	distribution	through	an	Ethos	application	(ID:168410).	

	

All	participants	were	recruited	through	a	random	sampling	technique,	as	this	enabled	a	large	sample	

size	to	be	collected.	Confidentially	was	maintained	with	all	responses	to	the	survey	being	completed	

anonymously,	requiring	no	input	of	identifiable	personal	details.	The	selected	sample	was	comprised	

of	exclusively	females	between	the	ages	of	18	and	28,	as	this	satisfies	the	“young	female”	variable	

stated	in	the	research	question.	The	final	sample	consisted	of	110	females;	no	males	were	included	in	

the	sample	due	to	the	gender	specific	nature	of	the	research	question.		

	

The	questionnaire	design	entailed	 twelve	questions	 in	 total	with	an	additional	 two	demographical	

questions.	Of	the	twelve	questions,	three	were	opened-ended,	while	the	rest	were	closed.	A	range	of	

answering	styles	were	utilised	including	multiple	choice,	5	point	Likert	scale	and	linear	scale.	Questions	

asked	covered	four	topics:	

	

Demographic	criteria	required	the	respondents	to	confirm	that	they	identified	as	female	and	were	

between	the	ages	of	18-28.		

	

Instagram	face-altering	filter	usage	was	established	by	confirming	that	they	were	an	active	user	of	

the	 Instagram	app	 for	 over	 six	months.	 Following	 on	 from	 this	 the	 usage	 of	 filters	was	measured	

through	two	multiple	choice	questions	about	 frequency	of	use	and	posting	habits.	An	open-ended	

question	was	also	included	to	gather	qualitative	data	on	the	motivations	to	use	the	filters.	
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Facial	dissatisfaction	when	using	the	filters	was	assessed	by	asking	two	questions	determining	how	

the	use	of	 the	 filter	made	participants	 feel	 about	 their	own	physical	 appearance.	Responses	were	

measured	on	a	5	point	Likert	scale.	

	

Desire	to	undergo	cosmetic	surgery	was	the	final	area	of	questioning,	using	a	combination	of	open	

and	closed-ended	questions	 to	gauge	participants	opinions	on	cosmetic	 surgery	and	 its	 link	 to	 the	

Instagram	 filters.	 The	 final	 question	 allows	 an	 open	 space	 for	 respondents	 to	 express	 any	 final	

thoughts	on	their	feelings	surrounding	the	topic	of	Instagram	filters.	

	

By	asking	a	combination	of	both	open	and	closed-ended	questions,	the	collection	of	both	quantitative	

and	qualitative	data	was	possible.	The	quantitative	questions	aimed	to	provide	a	correlation	between	

face	filter	usage	and	cosmetic	surgery	desire,	while	the	open-ended	questions	allow	for	the	collection	

of	in-depth	data.	This	rich	data	provides	more	focussed	and	individual	experiences	that	build	on	the	

bigger	picture	of	the	potential	phenomenon.		

	

Before	the	distribution	of	this	survey,	a	pilot	study	was	carried	out	on	two	participants	to	ensure	the	

legibility	of	the	questions.	Both	outcomes	were	successful.	

	 	

Google	Forms	was	the	platform	of	choice	for	the	survey	creation.	The	finalised	link	to	the	survey	was	

circulated	 online	 using	 three	 social	 networking	 platforms:	 Facebook,	 Twitter	 and	 Instagram.	 This	

granted	 the	 widest	 reach	 and	 allowed	 for	 participants	 outside	 of	 the	 university	 and	 student	

community	 to	 participate.	 In	 total,	 the	 survey	was	 online	 for	 four	 days	with	 110	 respondents.	 All	

respondents	completed	the	questionnaire	in	full	and	were	deemed	useable	for	the	final	data	pool.	

	

In	terms	of	data	analysis,	a	Spearman’s	rank-order	correlation	was	conducted	to	establish	whether	

there	 was	 an	 existing	 association	 between	 the	 variables	 of	 ‘Instagram	 filter	 usage’,	 ‘facial	

dissatisfaction’	 and	 ‘cosmetic	 surgery	 desire’.	 These	 variables	 are	 represented	 through	 questions	

within	the	survey.		Results	of	a	Spearman’s	rank-order	correlation	can	be	interpreted	by	identifying	

whether	the	P	value	(p)	is	less	than	0.05.	It	can	then	be	declared	that	there	is	a	statistically	significant	

correlation	between	the	two	variables.	If	this	is	the	case	then	the	strength	of	the	correlation	can	also	

be	determined	by	the	size	of	the	correlation	coefficient	(rs	)	with	‘0’	meaning	no	correlation	and	‘1’	

being	perfect	correlation.		

	



	

	
15	

A	thematic	analysis,	based	on	paper	by	Braun	and	Clarke	in	2006,	was	conducted	to	identify	themes	

within	 the	 qualitative	 data.	 Findings	 of	 the	 three	 open-ended	 questions	 allowed	 for	 a	 deeper	

understanding	of	the	motivations	behind	filter	usage,	what	users	want	to	change	about	themselves,	

and	how	the	sample	feel	about	the	filters.		

	

These	findings	were	then	used	in	the	creation	of	Filter	Fantasy,	an	art	book	visually	showcasing	the	

world	of	Instagram	filters	and	their	impact	on	young	women,	as	told	by	participants	of	the	conducted	

survey.	Within	Filter	Fantasy	the	world	of	Instagram	filters	was	explored,	cumulating	the	findings	of	

the	 survey	 into	 a	 visual	 form	 through	 illustration.	 By	 showcasing	 the	 qualitative	 data	 this	 way,	 it	

allowed	for	a	clearer	view	of	how	these	filters	work,	and	how	they	impact	young	women.	The	creation	

of	this	book	assisted	in	the	conception	of	a	more	empathetic	consideration	of	the	link	between	face-

altering	filters	and	ECS	desire	among	young	women.	

	

This	paper	predicted	that:		

	

H1:	 The	 more	 that	 young	 women	 use	 and	 post	 Instagram’s	 face-altering	 filters,	 their	 facial	

dissatisfaction	will	increase	and	in	turn	it	will	cause	them	to	desire	elective	cosmetic	surgery.	

	

It	 was	 hypothesised	 that	 an	 indirect	 relationship	 between	 face-altering	 filter	 usage	 and	 cosmetic	

surgery	desire,	would	be	mediated	by	increased	facial	dissatisfaction.	
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4.0	Results	
	

	

Table	1	shows	the	mean	score	of	the	answers	given	to	each	question	within	the	survey,	as	well	as	the	

standard	deviation.	The	highest	mean	answer	(3.61)	recorded	was	for	the	question	“If	a	highly	trained,	

reputable	cosmetic	surgeon	offered	to	change	something	about	your	facial	appearance	free	of	charge,	

how	likely	would	you	be	to	accept?”,	with	1	being	‘highly	unlikely’	and	5	being	‘highly	likely’.		63%	of	

participants	answered	either	‘likely’	or	‘highly	likely’	to	this	question,	demonstrating	an	openness	to	

cosmetic	surgery	among	the	sample.		

	

	

	

	

	

Table	1:	Descriptive	statistics	of	the	sample	

	 N	 Minimum	 Maximum	 Mean	 Std.	deviation	

How	often	do	you	use	
Instagram’s	face-altering	
filter	feature?	

110	 1	 5	 2.47	 .936	

When	using	Instagram’s	
face-altering	filters,	how	
often	does	this	result	in	
you	posting	the	photo	on	
your	story/profile?	

110	 1	 5	 2.20	 1.179	

“Instagram’s	face-altering	
filters	make	me	wish	I	
looked	different”	
	

110	 1	 5	 3.21	 1.110	

“I	prefer	how	I	look	when	I	
use	a	face-altering	
Instagram	filters”	
	

110	 1	 5	 3.47	 1.106	

If	a	highly	trained,	
reputable	cosmetic	
surgeon	offered	to	change	
something	about	your	
facial	appearance	free	of	
charge,	how	likely	are	you	
to	accept?	

110	 1	 5	 3.61	 1.434	

“When	using	Instagram’s	
face-altering	filter	feature,	I	
fantasise	about	undergoing	
a	form	of	cosmetic	
procedure	in	order	to	
achieve	an	appearance	that	
resembles	this	image”	

110	 1	 5	 2.77	 1.268	

“Face-altering	filters	on	
Instagram	encourage	me	to	
desire	cosmetic	surgery”	

110	 1	 5	 2.97	 1.192	

Valid	N	(listwise)	 110	 	 	 	 	
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This	study	conducted	a	Spearman’s	rank-order	correlation,	comparing	variables	of	 ‘Instagram	face-

altering	filter	usage’	and	‘facial	dissatisfaction	when	using	filters’	against	‘cosmetic	surgery	desire’.		It	

was	found	that	both	Instagram	usage	and	facial	dissatisfaction	have	a	monotonic	relationship	with	

cosmetic	 surgery	 desire.	 It	 was	 then	 determined	 that	 there	was	 at	 least	 a	 statistically	 significant,	

positive	 correlation	 for	 almost	 all	 outputs	 (Tables	 2-17	 excluding	 Table	 6).	 The	 results	 of	 all	 the	

Spearman’s	 rank-order	 correlation	 tests	 can	be	viewed	within	 the	Appendices	 (8.3).	 The	 strongest	

calculated	correlation	can	be	found	in	Table	2,	where	a	Spearman’s	rank-order	correlation	displayed	

a	moderate,	positive	correlation	between	how	strongly	participants	agreed	that	they	prefer	how	they	

look	 when	 using	 Instagram’s	 face-altering-filters	 and	 how	 strongly	 they	 agree	 that	 they	 fantasise	

about	 cosmetic	 surgery	 when	 using	 said	 filters	 (rs	 .628,	 p	 <	 0.001).	 There	 was	 also	 an	 observed	

 “Instagram’s face-
altering filters make me 
wish I looked different” 
 

“When using Instagram’s 
face-altering filter 
feature, I fantasise about 
undergoing a form of 
cosmetic procedure in 
order to achieve an 
appearance that 
resembles this image” 

Spearman’s 
rho 

“Instagram’s face-
altering filters make 
me wish I looked 
different” 
 

Correlation 
Coefficient 

1.000 .628** 

Sig. (2-tailed) . .000 

N 110 110 

“When using 
Instagram’s face-
altering filter 
feature, I fantasise 
about undergoing a 
form of cosmetic 
procedure in order 
to achieve an 
appearance that 
resembles this 
image” 

Correlation 
Coefficient 

.628** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table	2:	The	results	of	a	Spearman’s	rank	order	test	of	correlation	between	facial	
dissatisfaction	levels	and	cosmetic	surgery	desire	
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moderate,	 positive	 correlation	 between	 Instagram	 filter	 usage	 and	 facial	 dissatisfaction	 (Table	 3),	

which	was	statistically	significant	(rs	.499,	p	<	0.001).		

	

Therefore,	the	null	hypothesis	can	be	rejected	as	the	predictions	of	H1	are	supported	by	the	results.	

Hence	it	can	be	assumed	that	there	is	a	positive	correlation	between	Instagram’s	face-altering	filters	

and	ECS	desire	among	young	women.	

	

In	terms	of	the	thematic	analysis,	the	data	collected	from	the	three	open-ended	questions	within	the	

survey	can	be	seen	in	appendix	8.4	titled	‘Thematic	analysis.	It	was	established	that	four	key	themes	

motivate	the	usage	of	face-alter	filters:	Improved	appearance,	entertainment,	curiosity	and	cuteness.	

These	are	portrayed	on	pages	6-9	of	Filter	Fantasy.	The	leading	motivation	appeared	to	be	improved	

appearance	with	the	theme	occurring	in	59	responses.	Further	results	of	the	thematic	analysis	have	

been	presented	throughout	Filter	Fantasy.		

	

	

5.0	Discussion	
	

The	 results	 of	 this	 research	 present	 interesting	 findings	 that	 expand	 from	 previous	 studies	 and	

literature	 surrounding	 the	 topic	area.	 The	current	 investigation	explored	 the	 relationship	between	

Instagram’s	face-altering	filter	feature	and	elective	cosmetic	surgery	desire	among	young	women.	In	

order	 to	 determine	whether	 use	 of	 face-altering	 filters	 could	 encourage	 ECS	 desire	 a	 survey	was	

 How often do you use 
Instagram’s face-altering 
filter feature? 
 

“I prefer how I look 
when I use a face-
altering Instagram 
filters” 

Spearman’s 
rho 

How often do you 
use Instagram’s face-
altering filter 
feature? 
 

Correlation 
Coefficient 

1.000 .499** 

Sig. (2-tailed) . .000 

N 110 110 

“I prefer how I look 
when I use a face-
altering Instagram 
filters” 

Correlation 
Coefficient 

.499** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table	3:	The	results	of	a	Spearman’s	rank	order	test	of	correlation	between	Instagram	
filter	usage	and	facial	dissatisfaction	levels		
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conducted.	The	 results	of	 this	 survey	 show	 that	 there	 is	 a	positive	 correlation	between	 these	 two	

variables.		

	

5.1	Instagram’s	face-altering	filters	and	facial	dissatisfaction	

	

Firstly,	 a	 key	 finding	of	 this	 study	was	 the	 link	 between	 Instagram’s	 face-altering	 filters	 and	 facial	

dissatisfaction	when	using	the	filters.	This	aligns	with	previous	studies	that	found	that	sociocultural	

pressures	 on	women	 to	 live	 up	 to	 beauty	 ideals	 and	 their	 suggested	 internalisation	 of	 said	 ideals	

(Swami,	2008),	leads	to	appearance	dissatisfaction.	Through	research	it	has	been	observed	that	there	

is	a	globalisation	of	beauty	ideals	(Yan	and	Bissell,	2014),	and	an	importance	placed	on	appearance	

through	social	media	sites	such	as	Instagram.	This	is	also	evident	of	page	24	of	Filter	Fantasy.	The	face-

altering	filters	follow	this	pattern	by	distorting	user’s	faces	to	reflect	what	can	be	identified	as	western	

beauty	standards,	as	defined	by	(Kim,	2010.	Yan	and	Bissell,	2014),	therefore	imposing	ideals	upon	

them	leading	to	facial	dissatisfaction	as	shown	within	the	results	of	this	study.	

	

The	significant	lack	of	literature	surrounding	the	topic	of	face-altering	filters	hindered	the	ability	to	

explore	the	subject	area	 in	depth.	Due	to	the	concept	of	 face-altering	filters	being	extremely	new;	

becoming	a	feature	on	Instagram	during	the	same	year	that	this	study	began,	any	statements	made	

about	their	potential	impact	would	be	mere	speculation.	However,	through	the	use	of	a	survey	it	was	

determined	 by	 a	 Spearman’s	 rank-order	 that	 there	 was	 in	 fact	 a	 statistically	 significant,	 positive	

correlation	between	the	usage	of	face-altering	filters	and	facial	dissatisfaction.	These	variables	were	

measured	through	asking	how	often	participants	use	the	filters,	and	their	posting	habits	along	with	

questions	surrounding	satisfaction	with	 facial	appearance	when	using	the	filters.	 It	was	 found	that	

those	who	used	the	filters	more	frequently	also	preferred	their	appearance	when	using	the	filters,	

with	a	moderate	positive	correlation	(rs	.499,	p	<	0.001),	as	shown	in	Table	3.	This	finding	is	supported	

by	 research	which	 states	 that	 appearance	 schemas	 determine	 perceived	 attractiveness	 (Fardouly,	

2016).	 Meaning	 that	 the	 face-altering	 filters	 allow	 for	 users	 to	 view	 themselves	 as	 an	 idealized	

perception	of	beauty,	therefore	they	use	them	more	to	fulfil	this.	Users	begin	to	deem	themselves	as	

more	attractive	when	using	the	filter,	which	can	result	in	appearance	dissatisfaction	when	viewing	a	

‘filterless’	photo,	as	it	no	longer	reflects	their	idealised	perception	of	beauty.			

	

Looking	at	pages	26	and	27	of	Filter	Fantasy,	one	highlighted	quote	from	the	gathered	qualitative	data	

stated	that	when	the	participant	removes	the	filter	they	feel	“embarrassed”	due	how	much	it	“makes	

your	imperfections	stand	out	vividly”,	they	then	went	on	to	comment	that	“this	sticks	with	you,	usually	
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leading	to	cosmetic	procedures”.	Five	other	responses	from	participants	followed	this	same	theme	of	

their	imperfections	becoming	more	noticeable	after	use	of	the	filter,	this	discomfort	with	the	way	that	

they	look,	caused	by	the	filters,	demonstrates	the	disparity	between	actual	physical	appearance	and	

their	ideal	self	(Ahadzadeh	et	al,	2017).		Referring	to	page	18	of	Filter	Fantasy	as	told	by	a	participant	

of	the	survey,	it	was	these	filters	that	were	the	root	of	her	insecurities,	which	led	to	her	engaging	in	

appearance	altering	behaviours	in	the	form	of	a	Rhinoplasty.	Therefore,	this	disparity	has	the	potential	

to	translate	into	cosmetic	surgery	desire	(De	Vries,	2014).		

	

5.2	Facial	dissatisfaction	and	cosmetic	surgery	desire	

	

Following	 on	 from	 this,	 the	 same	 facial	 dissatisfaction	 questions	 were	 tested	 against	 questions	

regarding	 cosmetic	 surgery	 desire.	 It	 was	 also	 found	 to	 have	 a	 statistically	 significant,	 positive	

correlation	 with	 six	 Spearman	 rank-order	 correlation	 tests	 resulting	 in	 a	 moderately	 significant	

outcome	 (Tables	 2,3,8,11,	 12	 and	 13).	 Highlighting	 the	most	 significant,	 Tables	 2	 and	 3	 indicated	

correlations	of	(rs	.628,	p	<	0.001)	and	(rs	.580,	p	<	0.001),	which	are	deemed	as	a	statistically	moderate,	

positive	correlations.	These	particular	outputs	were	achieved	by	comparing	the	agreement	levels	of	

the	statement	“I	prefer	how	I	look	when	I	use	a	face-altering	Instagram	filters”	to	their	agreement	

levels	 of	 the	 following	 two	 statements:	 “When	 using	 Instagram’s	 face-altering	 filter	 feature,	 I	

fantasise	about	undergoing	a	form	of	cosmetic	procedure	in	order	to	achieve	an	appearance	that	

resembles	 this	 image”	 and	 “Face-altering	 filters	 on	 Instagram	 encourage	me	 to	 desire	 cosmetic	

surgery”.	 This	 points	 to	 the	 assumption	 that	 use	 of	 face-altering	 filters	 is	 linked	 to	 facial	

dissatisfaction.	Referring	back	to	previous	literature	this	is	supported	by	a	vast	array	of	studies	which	

have	tested	motivational	factors	for	cosmetic	surgery,	namely	(Furnham	and	Levitas,	2012.	Swami,	

2009.	 Markey	 and	 Markey,	 2009)	 who	 have	 found	 factors	 such	 as	 self-esteem,	 self-perceived	

attractiveness	 and	body	dissatisfaction	 to	be	 concurrent	with	 young	women’s	 desire	 to	have	 ECS.	

These	predictors	all	share	a	common	theme	of	general	appearance	dissatisfaction	which	links	closely	

to	facial	dissatisfaction.	

	

Although	facial	dissatisfaction	fits	into	this	term	of	appearance	dissatisfaction,	a	limit	of	citing	these	

studies	 was	 a	 slight	 generalisation.	 Within	 the	 current	 study	 facial	 satisfaction	 was	 specifically	

investigated	as	a	predictor	for	ECS,	without	dilution	of	cosmetic	procedures	including	that	of	the	whole	

body	 such	 as	 ‘breast	 enlargement’	 and	 ‘abdominoplasty’	 (Swami,	 2008).	 This	 focus	 on	 facial	

dissatisfaction	was	 crucial	 to	 this	 study	 as	 it	 the	 desire	 to	 undergo	 cosmetic	 procedures	 on	 facial	

features	that	the	filters	distort	that	can	be	linked	to	the	filters.	With	this	refinement,	it	can	be	more	
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confidently	concluded,	that	there	is	indeed	a	relationship	between	facial	dissatisfaction	and	desire	for	

cosmetic	surgery.		

	

Through	thematic	analysis	four	key	themes	of	motivation	behind	the	usage	of	face-altering	filters	were	

identified.	These	themes	can	be	seen	on	pages	6-9	of	Filter	Fantasy.	The	most	reoccurring	theme	was	

improved	appearance,	which	was	inferred	from	59	of	the	responses	suggesting	a	relationship	between	

filter	usage	and	 facial	dissatisfaction.	 In	previous	 research,	 it	has	been	concluded	 that	appearance	

dissatisfaction	 can	be	a	predictor	 for	 cosmetic	 surgery,	 (Furnham	and	Levitas,	2012.	 Swami,	2009.	

Markey	and	Markey,	2009)	making	this	a	potential	mediating	factor	between	face-altering	filter	usage	

and	ECS	desire.	

	

5.3	Instagram’s	face-altering	filters	and	cosmetic	surgery	desire	

	

In	 terms	 of	 the	 correlation	 between	 Instagram’s	 face-altering	 filters	 and	 cosmetic	 surgery	 desire	

among	young	women,	although	there	wasn’t	a	strong	correlation	present	between	the	two,	there	was	

still	 a	 statistically	 significant,	 positive	 correlation.	 A	 weak	 correlation	 directly	 between	 these	 two	

factors	can	be	observed.	Despite	this,	it	can	be	assumed	that	facial	dissatisfaction	is	in	fact	a	mediating	

factor	for	the	indirect	relationship	between	filter	usage	and	elective	cosmetic	surgery	desire.	This	can	

be	seen	when	referring	back	 to	 the	moderate	correlations	present	between	 filter	usage	and	 facial	

dissatisfaction	when	using	filters	and	furthermore	between	facial	dissatisfaction	and	cosmetic	surgery	

desire,	 which	 also	 in	 its	 own	 right	 is	 supported	 by	 an	 abundance	 of	 research	 into	 appearance	

satisfaction	(Furnham	and	Levitas,	2012.	Swami,	2009.	Markey	and	Markey,	2009).		

	

This	acclamation	 that	 facial	dissatisfaction	acts	as	a	mediating	 factor,	 can	be	supported	by	studies	

which	have	 indicated	that	appearance	 investment	has	been	associated	with	 increased	 likeliness	 to	

undergo	cosmetic	procedures.	This	is	often	in	order	to	mollify	their	feelings	of	dissatisfaction	(De	Vries,	

2014).	With	increased	exposure	to	beauty	ideals,	a	desire	to	resemble	what	is	widely	endorsed	can	

manifest	 (Polivy	and	Herman,	2004).	This	 is	suggestive	that	the	concept	of	viewing	one’s	own	face	

augmented	to	fit	a	western	beauty	has	the	potential	to	encourage	ECS,	through	desire	to	conform	to	

beauty	standards.	Furthermore,	this	has	potential	to	form	an	even	greater	disparity,	than	what	has	

already	been	found	through	research,	between	their	actual	physical	appearance	and	their	ideal	self	

(Ahadzadeh	et	al,	2017),	shown	to	them	by	face-altering	filters.		
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Referring	once	more	to	page	18	of	Filter	Fantasy,	when	asked	how	Instagram’s	face-altering	filters	

make	them	feel,	“like	I’m	not	good	enough”	was	a	quote	taken	from	the	responses	of	the	final	question	

of	the	survey.	A	number	of	other	responses	mentioned	feeling	of	inadequacy	as	a	result	of	viewing	

themselves	 with	 these	 filters,	 this	 was	 established	 through	 the	 thematic	 analysis.	 This	 particular	

participant	also	went	on	to	confess	that	she	had	undergone	a	cosmetic	procedure	recently	and	cited	

these	filters	as	the	direct	cause.	There	is	an	apparent	pattern	in	previous	research	and	the	findings	of	

this	study	that	appearance	dissatisfaction	can	lead	to	engaging	in	appearance	changing	behaviours.	

	

While	it	has	already	been	found	that	engaging	with	images	of	both	attractive	peers	and	celebrities,	

some	of	which	are	cosmetically	enhanced,	can	have	adverse	impacts	on	young	women	(Walker,	2019.	

Brown	and	Tiggemann,	2016).	It	was	yet	to	be	investigated	how	viewing	one’s	own	face	altered	in	a	

way	that	resembles	that	of	cosmetic	procedures	(Manavis,	2019),	could	impact	users.		

	

Through	 the	 results	 of	 this	 study	 it	 can	 be	 inferred	 that	 Instagram’s	 face-altering	 filters	 have	 the	

potential	to	become	a	part	of	a	thought	process	which	leads	to	ECS	desire.	The	thought	process	being	

that	users	 view	 themselves	using	 these	 filters,	which	 in	 turn	 can	cause	a	dissatisfaction	with	 their	

natural	self.	This	dissatisfaction	can	cause	distress	and	consequently,	could	then	lead	to	beauty	goals	

which	 are	 unattainable	 without	 cosmetic	 procedures	 (Polivy	 and	 Herman,	 2004).	 Therefore,	

demonstrating	that	Instagram’s	face-altering	filters	could	encourage	ECS.	

	

	

6.0	Conclusion	
	

The	aim	for	this	study	was	to	investigate	the	impact	of	Instagram’s	new	face-altering	filters	on	young	

women’s	desire	to	undergo	elective	cosmetic	surgery.	

	

Through	a	literature	review,	the	key	predictors	of	ECS	desire	among	young	women	were	established.	

It	was	acknowledged	 that	 the	existing	 societal	narrative	of	beauty	 ideals	 and	 social	 advantages	of	

being	classed	as	attractive	(Davis	et	al,	2001),	are	being	fuelled	by	social	media.	The	documentation	

that	 cosmetic	 procedures	 are	 on	 the	 rise	 (American	 academy	 of	 facial	 plastic	 and	 reconstructive	

surgery,	2018)	 is	unsurprising	when	paired	with	 the	knowledge	 that	 increased	exposure	 to	beauty	

ideals	creates	a	desire	to	resemble	what	is	widely	endorsed	(Polivy	and	Herman,	2004).		
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It	was	then	investigated	how	Instagram	places	a	greater	importance	on	appearance,	by	exposing	users	

to	images	of	ideal	beauty	and	cosmetically	enhanced	images.		As	a	result,	investment	into	appearance	

can	 be	 formed	 (Ahadzadeh	 et	 al,	 2017.	Walker,	 2019).	 Appearance	 investment	 then	 translates	 to	

increased	likeliness	to	undergo	cosmetic	procedures	in	order	to	mollify	their	feelings	of	dissatisfaction	

(De	Vries,	2014).	This	 is	 linked	to	the	disparity	between	their	actual	physical	appearance	and	their	

ideal	self	(Ahadzadeh	et	al,	2017).		

	

These	findings	provide	a	backbone	to	a	potential	explanation	for	the	obsession	with	these	filters.	In	a	

way,	these	face-altering	filters	allow	users	to	bridge	the	gap	between	their	actual	physical	appearance	

and	their	ideal	self.	This	is	due	to	the	nature	of	the	filters	frequency	displaying	qualities	which	reflect	

western	beauty	ideals	(Kim,	2010.	Yan	and	Bissell,	2014).			

	

Exposure	to	images	online	can	cause	distress,	when	what	is	seen	is	not	attainable	and	in	terms	of	facial	

appearances,	beauty	goals	are	more	likely	to	be	out	of	reach	without	the	aid	of	a	surgeon	(Polivy	and	

Herman,	2004).	This	can	be	applied	to	both	exposure	to	others	posting	pictures	with	a	face-altering	

filters,	as	well	as	their	own	use	of	the	filters.	

	

In	order	to	discuss	the	potential	ramifications	of	these	filters	on	young	women’s	desire	for	ECS	a	survey	

was	conducted.	There	were	three	key	findings;	-		

o A	 relationship	 between	 the	 use	 of	 these	 face-altering	 filters	 and	 facial	 dissatisfaction	was	

present.	This	 is	suggestive	that	these	filters	allow	users	to	fulfil	what	they	perceive	to	be	a	

preferable	image.	

o Facial	dissatisfaction	translates	into	elective	cosmetic	surgery	desire.	

o Facial	dissatisfaction	while	using	Instagram’s	face-altering	filters	acted	as	a	mediating	factor	

between	filter	usage	and	elective	cosmetic	surgery	desire.		

	

It	has	already	been	stated	that	viewing	attractive	peers	who	possess	certain	admired	features	can	lead	

to	cosmetic	surgery	desire	(Brown	and	Tiggemann,	2016).	Ergo,	it	could	be	claimed	that	by	the	filters	

granting	users	with	the	allusion	of	possessing	these	same	features,	the	same	affect	could	occur.	The	

desire	may	even	be	accelerated	due	to	the	personal	nature	of	the	image;	showing	users	what	they	

perceive	to	be	a	viable	result	of	their	own	hypothetical	cosmetic	procedure.	In	a	sense,	unlocking	their	

full	potential,	which	is	mentioned	on	page	10	of	Filter	Fantasy.	This	would	make	it	a	conceivable	next	

step	of	encouragement	for	cosmetic	surgery	desire.	
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The	findings	of	this	study	act	as	a	foundation	for	vital	further	research	into	the	impacts	of	Instagram’s	

face-altering	filters.	Due	to	variables	of	age,	gender	and	location	not	being	included	these	are	all	areas	

for	future	studies.	 	 In	 light	of	this	research,	findings	can	be	used	in	the	interest	of	the	users	of	the	

filters.	By	determining	a	causal	effect,	it	can	be	better	understood	how	to	educate	young	women	on	

the	dangers	of	 filter	usage.	 Intervention	methods	can	be	targeted	at	 those	who	are	vulnerable,	 to	

educate	 them	on	 the	 positives	 and	negatives	of	 cosmetic	 surgery.	 Following	on	 for	 this,	 surgeons	

themselves	 can	 be	 made	 aware	 of	 the	 possible	 underlying	 motivations	 that	 patients	 have	 for	

undergoing	procedures.	In	response	to	this,	screening	processes	can	be	put	in	place	to	protect	people	

and	ensure	they	will	benefit	from	the	procedure,	and	discover	whether	psychological	help	would	be	

appropriate	to	tackle	underlying	issues.	

	

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



	

	
25	

7.0	Reference	List	

	
Ahadzadeh,	A	et	al.	(2017).	‘Self-schema	and	self-discrepancy	mediate	the	influence	of	Instagram	

usage	on	body	image	satisfaction	among	youth.’	Computers	in	Human	Behaviour,	68	pp	8-16.	

https://doi.org/10.1016/j.chb.2016.11.011	

	

American	Academy	of	Cosmetic	Surgery.	(no	date)	About	Cosmetic	Surgery.	[Online]	[Accessed	on	1st	

November	2019]	https://www.cosmeticsurgery.org/page/CosmeticSurgery	

	

American	Academy	of	Facial	Plastic	and	Reconstructive	Surgery.	(2018)	Annual	survey.	January	2019.	

[Online]	[Accessed	on	1st	November	2019]	https://www.aafprs.org/AAFPRS/News-Patient-

Safety/Annual_Survey.aspx?WebsiteKey=5d3e122f-6cba-47ca-a903-c75cb1c94f61	

	

BBC	News.	(2019)	‘Instagram	bans	‘cosmetic	surgery’	filters.’	BBC	News.	[Online]	[Accessed	on	23rd	

November	2019]	https://www.bbc.co.uk/news/business-50152053	

	

Braun,	V.	&	Clarke,	V.	(2006).	‘Using	thematic	analysis	in	Psychology.’	Qualitative	Research	in	

Psychology,	3(77)	pp77-101.	https://doi.org/10.1191/1478088706qp063oa		

Brown,	Z.	&	Tiggemann,	M.	(2016).	‘Attractive	celebrity	and	peer	images	on	Instagram:	Effect	on	

women's	mood	and	body	image.’	Body	Image,	19	pp.	37–43.	https://doi-

org.mmu.idm.oclc.org/10.1016/j.bodyim.2016.08.007.		

	

Cision	PR	Newswire.	(2013)	American	Academy	of	Facial	Plastic	and	Reconstructive	Surgery	Annual	

survey.	February	2013.	[Online]	[Accessed	on	1st	November	

2019]https://www.prnewswire.com/news-releases/new-survey-finds-social-media-is-a-major-

influence-on-elective-surgery-191992411.html	

	

Cision	PR	Newswire.	(2015)	American	Academy	of	Facial	Plastic	and	Reconstructive	Surgery	Annual	

survey.	Janurary	2015.	[Online]	[Accessed	on	1st	November	2019]	

https://www.prnewswire.com/news-releases/annual-aafprs-survey-reveals-celebrity-look-alike-

surgery-on-the-rise-300024032.html	

	



	

	
26	

Davis,	C.	et	al.	(2001)	‘Physical	and	psychological	correlates	of	appearance	orientation.’	Personality	

and	Individual	Differences.	30(1)	pp.21-30.	https://doi.org/10.1016/S0191-8869(00)00006-4	

	

De	Vries,	D.	(2014).	‘The	Effect	of	Social	Network	Site	Use	on	Appearance	Investment	and	Desire	for	

Cosmetic	Surgery	Among	Adolescent Boys	and	Girls.’	Sex	Roles,	71(9-10)	pp.	283-295.	https://doi-

org.mmu.idm.oclc.org/10.1007/s11199-014-0412-6	

	

Fardouly,	J.	(2016).	‘Social	Media	and	Body	Image	Concerns:	Current	Research	and	Future	

Directions.’	Current	Opinion	in	Psychology,	9	pp	1-5.	https://doi.org/10.1016/j.bodyim.2016.11.002	

	

Furnham,	A.	&	Levitas,	J.	(2012).	‘Factors	that	motivate	people	to	undergo	cosmetic	surgery.’	

Canadian	Society	of	Plastic	Surgeons,	20(4)	pp.	47-50.		DOI:	10.4172/plastic-surgery.1000777		

	

Global	Data	Point.	(2015)	‘Instagram	filters	launch	new	facial	plastic	surgery	trend.’	Global	Data	

Point.	June	2015	[Online]	[Accessed	24th	January	2020]	https://go-gale-

com.mmu.idm.oclc.org/ps/i.do?p=ITOF&u=mmucal5&id=GALE|A416212133&v=2.1&it=r&sid=summ

on	

	

Griffin,	A	&	Langlois,	J.	(2006).	‘Stereotype	directionality	and	attractiveness	stereotyping:	is	beauty	

good	or	is	ugly	bad?’	Social	Cognition,	24	(2)	pp.	187-206.	https://doi-

org.mmu.idm.oclc.org/10.1521/soco.2006.24.2.187	

	

Instagram.	(2019).	Our	Story.	Instagram.	[Online]	[	Accessed	on	28th	November	2019]	

https://instagram-press.com/our-story/	

	

Kim,	Y.	(2010.)	A	content	analysis	of	the	normalization	of	plastic	surgery	in	the	news:	A	comparative	

study	between	Korea	and	the	US.	Paper	presented	at	the	annual	meeting	of	the	International	

Communication	Association,	Suntec	City,	Singapore.	Retrieved	from	

http://citation.allacademic.com/meta/p_mla_apa_research_citation/4/0/4/1/9/p404193_index.htm

l	

	

Maltby,	J.	(2005)	‘Intense-personal	celebrity	worship	and	body	image:	Evidence	of	a	link	among	

female	adolescents.’	The	British	Psychological	Society,	10	(1)	pp.17-32	

https://doi.org/10.1016/j.bodyim.2016.08.007	



	

	
27	

	

Malty,	J	&	Day,	L.	(2011)	‘Celebrity	Worship	and	Incidence	of	Elective	Cosmetic	Surgery:	Evidence	of	

a	Link	Among	Young	Adults.’	Journal	of	Adolescent	Health.	49(5)	pp.483-489.	

https://doi.org/10.1016/j.jadohealth.2010.12.014	

	

Manavis,	S.	(2019)	‘How	Instagram’s	plastic	surgery	filters	are	warping	the	way	we	see	our	faces.’	

New	Statesman	America.	[Online]	[Accessed	on	28th	November	2019]	

https://www.newstatesman.com/science-tech/social-media/2019/10/how-instagram-plastic-

surgery-filter-ban-are-destroying-how-we-see-our-faces	

	

Markey,	C.	&	Markey,	P.	(2009).	‘Correlates	of	Young	Women’s	Interest	in	Obtaining	Cosmetic	

Surgery.’	Sex	Roles,	61(3-4)	pp	158-166.	https://doi-org.mmu.idm.oclc.org/10.1007/s11199-009-

9625-5	

	

Polivy,	J	&	Herman,	P.	(2004).	‘Sociocultural	idealization	of	thin	female	body	shapes:	An	introduction	

to	the	special	issue	on	body	image	and	eating	disorders.’	Journal	of	Social	and	Clinical	Psychology,	23	

(1)	pp.	1-6.	https://doi.org/10.1521/jscp.23.1.1.26986	

	

Swami,	V.	(2009).	‘Body	appreciation,	media	influence,	and	weight	status	predict	consideration	of	

cosmetic	surgery	among	female	undergraduates.’	Body	Image,	6(4)	pp.	315–317.	https://doi-

org.mmu.idm.oclc.org/10.1016/j.bodyim.2009.07.001.		

	

Swami,	V.	(2008).	‘Looking	good:	factors	affecting	the	likelihood	of	having	cosmetic	surgery.’	

European	Journal	of	Plastic	Surgery,	30(5)	pp.	211-218.	https://doi-

org.mmu.idm.oclc.org/10.1007/s00238-007-0185-z		

	

Walker,	C.	(2019)	‘Effects	of	social	media	use	on	desire	for	cosmetic	surgery	among	young	women.’	

Current	Psychology.	[Online]	‘First	online’	published	30th	April	2019	[Accessed	on	9th	October	2019]	

https://doi-org.mmu.idm.oclc.org/10.1007/s12144-019-00282-1	

Yan,	Y	&	Bissell,	K.	(2014).	‘The	Globalization	of	Beauty:	How	is	Ideal	Beauty	Influences	by	globally	

Published	Fashion	and	Beauty	Magazines?’	Journal	of	Intercultural	Communication	Research,	43	(3)	

pp.	194-	214.	https://doi-org.mmu.idm.oclc.org/10.1080/17475759.2014.917432	

	



	

	
28	

7.1	Figure	References	

	

Figure	1:	Authors	own	illustration	

	

Figure	2:	Instagram	(2020).	Instagram	filter	feature.	[Online	image]	[Accessed	on	6th	March	

2020]	via	mobile	phone	screenshot	within	the	Instagram	application.		

	

Figure	3:	Mooney,	D.	@Danielmooney	(2019)	Fix	me	filter.	Instagram.	[Online	image]	

[Accessed	on	6th	March	2020]	https://www.instagram.com/p/Bx2XdrSIc2R/	

	

Figure	4:	Instagram	(2020).	Instagram	Glyph	Icon.	Instagram	brand	assets	[Online	image]	

[Accessed	on	6th	March	2020]	https://en.instagram-brand.com/assets/icons	

	

	

8.0	Appendices	
	

	

• 8.1	Ethos	Approval	

• 8.2	Survey	questions	

• 8.3	Spearman’s	rank-order	tables	

• 8.4	Thematic	analysis	

• 8.5	Participant	information	sheet	

• 8.6	Participant	consent	forms

	

	

	

	

	



8.1	Ethos	Approval	

 
	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

02/04/2020 Email - Georgina Hale - Outlook

https://outlook.office.com/mail/search/id/AAQkAGEzN2I1NTIzLWI2MDUtNDNhZS04MmVjLTQ4YjdiYzQwMWI5YQAQABl%2BnxGIPZpAnhlNdrctzLs… 1/2

13/12/2019 

Project Title: An investigation into the impact of Instagram’s face-altering filters on
young women’s desire to undergo elective cosmetic surgery.
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Ethical Opinion
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The above application was reviewed by Dr Abu Sayem and on the 13/12/2019, was given
a favourable ethical opinion. The approval is in place until six months after the end date
recorded in your application documentation (20/03/2020).

Approved Documents

Conditions of favourable ethical opinion

The favourable ethical opinion is granted with the following conditions 

Adherence to Manchester Metropolitan University’s Policies and procedures

This ethical approval is conditional on adherence to Manchester Metropolitan University’s
Policies, Procedures, guidance and Standard Operating procedures. These can be found on
the Manchester Metropolitan University Research Ethics and Governance webpages. 

Amendments
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Governance webpages or contact your Faculty research officer for advice around how to
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02/04/2020 An investigation into the impact of Instagram’s face-altering filters on young women’s desire to undergo elective cosmetic surgery.

https://docs.google.com/forms/d/1IjwkJY7bneLgoKc0FMiOcpZNRKad3fEvKWdKqG1suPc/edit 1/5

1.

Mark only one oval.

Yes

No

2.

Mark only one oval.

18-21

22-25

26-28

An investigation into the impact of
Instagram’s face-altering �lters on young
women’s desire to undergo elective
cosmetic surgery.
The following survey is being conducted to inform a final year Fashion Promotion student’s 
research project investigating the impact of Instagram’s face-altering filters on young 
women’s desire to undergo elective cosmetic surgery. 

Answers to this survey are all completely anonymous. So please feel free to be open and 
honest. You can end the survey at anytime.

Before answering the questions please ensure you fit the following criteria: 
“You are a female between the ages 18 to 28”

Thank you for your time.

For more information contact me via:
17003504@stu.mmu.ac.uk
* Required

Do you identify as a female? *

What is your age? *

8.2	Survey	questions	
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8.3	Spearman’s	rank-order	tables	
Table	1:	Descriptive	Statistics	
	

Table	2:	
	

 “Instagram’s face-
altering filters make me 
wish I looked different” 
 

“When using Instagram’s 
face-altering filter 
feature, I fantasise about 
undergoing a form of 
cosmetic procedure in 
order to achieve an 
appearance that 
resembles this image” 

Spearman’s 
rho 

“Instagram’s face-
altering filters make 
me wish I looked 
different” 
 

Correlation 
Coefficient 

1.000 .628** 

Sig. (2-tailed) . .000 

N 110 110 

“When using 
Instagram’s face-
altering filter 
feature, I fantasise 
about undergoing a 
form of cosmetic 
procedure in order 
to achieve an 
appearance that 
resembles this 
image” 

Correlation 
Coefficient 

.628** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

	 N	 Minimum	 Maximum	 Mean	 Std.	deviation	

How	often	do	you	use	
Instagram’s	face-altering	
filter	feature?	

110	 1	 5	 2.47	 .936	

When	using	Instagram’s	
face-altering	filters,	how	
often	does	this	result	in	
you	posting	the	photo	on	
your	story/profile?	

110	 1	 5	 2.20	 1.179	

“Instagram’s	face-altering	
filters	make	me	wish	I	
looked	different”	
	

110	 1	 5	 3.21	 1.110	

“I	prefer	how	I	look	when	I	
use	a	face-altering	
Instagram	filters”	
	

110	 1	 5	 3.47	 1.106	

If	a	highly	trained,	
reputable	cosmetic	
surgeon	offered	to	change	
something	about	your	
facial	appearance	free	of	
charge,	how	likely	are	you	
to	accept?	

110	 1	 5	 3.61	 1.434	

“When	using	Instagram’s	
face-altering	filter	feature,	I	
fantasise	about	undergoing	
a	form	of	cosmetic	
procedure	in	order	to	
achieve	an	appearance	that	
resembles	this	image”	

110	 1	 5	 2.77	 1.268	

“Face-altering	filters	on	
Instagram	encourage	me	to	
desire	cosmetic	surgery”	

110	 1	 5	 2.97	 1.192	

Valid	N	(listwise)	 110	 	 	 	 	
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 When using Instagram’s 
face-altering filters, how 
often does this result in 
you posting the photo 
on your story/profile? 

“Face-altering filters on 
Instagram encourage me 
to desire cosmetic 
surgery” 

Spearman’s 
rho 

When using 
Instagram’s face-
altering filters, how 
often does this 
result in you posting 
the photo on your 
story/profile? 

Correlation 
Coefficient 

1.000 .308** 

Sig. (2-tailed) . .001 

N 110 110 

“Face-altering filters 
on Instagram 
encourage me to 
desire cosmetic 
surgery” 

Correlation 
Coefficient 

.308** 1.000 

Sig. (2-tailed) .001 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table	3:	

Table	4:	

 How often do you use 
Instagram’s face-altering 
filter feature? 
 

“I prefer how I look 
when I use a face-
altering Instagram 
filters” 

Spearman’s 
rho 

How often do you 
use Instagram’s face-
altering filter 
feature? 
 

Correlation 
Coefficient 

1.000 .499** 

Sig. (2-tailed) . .000 

N 110 110 

“I prefer how I look 
when I use a face-
altering Instagram 
filters” 

Correlation 
Coefficient 

.499** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 
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	 When	using	Instagram’s	
face-altering	filters,	how	
often	does	this	result	in	
you	posting	the	photo	
on	your	story/profile?	

If	a	highly	trained,	
reputable	cosmetic	
surgeon	offered	to	
change	something	about	
your	facial	appearance	
free	of	charge,	how	likely	
would	you	be	to	accept?	

Spearman’s	
rho	

When	using	
Instagram’s	face-
altering	filters,	how	
often	does	this	
result	in	you	posting	
the	photo	on	your	
story/profile?	

Correlation	
Coefficient	

1.000	 .176	

Sig.	(2-tailed)	 .	 .067	

N	 110	 110	

If	a	highly	trained,	
reputable	cosmetic	
surgeon	offered	to	
change	something	
about	your	facial	
appearance	free	of	
charge,	how	likely	
would	you	be	to	
accept?	

Correlation	
Coefficient	

.176	 1.000	

Sig.	(2-tailed)	 .067	 .	

N	 110	 110	

	

	 When	using	Instagram’s	
face-altering	filters,	how	
often	does	this	result	in	
you	posting	the	photo	
on	your	story/profile?	

When	using	Instagram’s	
face	altering	filter	
feature,	I	fantasise	about	
undergoing	a	form	of	
cosmetic	procedure	in	
order	to	achieve	and	
appearance	that	
resembles	this	image	

Spearman’s	
rho	

When	using	
Instagram’s	face-
altering	filters,	how	
often	does	this	
result	in	you	posting	
the	photo	on	your	
story/profile?	

Correlation	
Coefficient	

1.000	 .325**	

Sig.	(2-tailed)	 .	 .001	

N	 110	 110	

When	using	
Instagram’s	face	
altering	filter	
feature,	I	fantasise	
about	undergoing	a	
form	of	cosmetic	
procedure	in	order	
to	achieve	and	
appearance	that	
resembles	this	image	

Correlation	
Coefficient	

.325**	 1.000	

Sig.	(2-tailed)	 .001	 .	

N	 110	 110	

**.	Correlation	is	significant	at	the	0.01	level	(2-tailed).	

Table	5:	

Table	6:	
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	 How	often	do	you	use	
Instagram’s	face-altering	
filter	feature?	

Face-altering	filters	on	
Instagram	encourage	me	
to	desire	cosmetic	
surgery	

Spearman’s	
rho	

How	often	do	you	
use	Instagram’s	face-
altering	filter	
feature?	

Correlation	
Coefficient	

1.000	 .251**	

Sig.	(2-tailed)	 .	 .008	
N	 110	 110	

Face-altering	filters	
on	Instagram	
encourage	me	to	
desire	cosmetic	
surgery	

Correlation	
Coefficient	

.251**	 1.000	

Sig.	(2-tailed)	 .008	 .	

N	 110	 110	
*.	Correlation	is	significant	at	the	0.01	level	(2-tailed).		

 “Instagram’s face-
altering filters make me 
wish I looked different” 
 

If a highly trained, 
reputable cosmetic 
surgeon offered to 
change something about 
your facial appearance 
free of charge, how likely 
are you to accept? 

Spearman’s 
rho 

“Instagram’s face-
altering filters make 
me wish I looked 
different” 
 

Correlation 
Coefficient 

1.000 .437** 

Sig. (2-tailed) . .000 

N 110 110 

If a highly trained, 
reputable cosmetic 
surgeon offered to 
change something 
about your facial 
appearance free of 
charge, how likely 
are you to accept? 

Correlation 
Coefficient 

.437** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table	7:	

Table	8:	
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 “I prefer how I look 
when I use a face-
altering Instagram 
filters” 
 

If a highly trained, 
reputable cosmetic 
surgeon offered to 
change something about 
your facial appearance 
free of charge, how likely 
are you to accept? 

Spearman’s 
rho 

“I prefer how I look 
when I use a face-
altering Instagram 
filters” 

Correlation 
Coefficient 

1.000 .362** 

Sig. (2-tailed) . .000 

N 110 110 

If a highly trained, 
reputable cosmetic 
surgeon offered to 
change something 
about your facial 
appearance free of 
charge, how likely 
are you to accept? 

Correlation 
Coefficient 

.362** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table	9:	

Table	10:	

	 How	often	do	you	use	
Instagram’s	face-altering	
filter	feature?	

If	a	highly	trained,	
reputable	cosmetic	
surgeon	offered	to	
change	something	about	
your	facial	appearance	
free	of	charge,	how	likely	
would	you	be	to	accept?	

Spearman’s	
rho	

How	often	do	you	
use	Instagram’s	face-
altering	filter	
feature?	

Correlation	
Coefficient	

1.000	 .205*	

Sig.	(2-tailed)	 .	 .032	
N	 110	 110	

If	a	highly	trained,	
reputable	cosmetic	
surgeon	offered	to	
change	something	
about	your	facial	
appearance	free	of	
charge,	how	likely	
would	you	be	to	
accept?	

Correlation	
Coefficient	

.205*	 1.000	

Sig.	(2-tailed)	 .032	 .	

N	 110	 110	

*.	Correlation	is	significant	at	the	0.05	level	(2-tailed).		
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 “Instagram’s face-
altering filters make me 
wish I looked different” 
 

“Face-altering filters on 
Instagram encourage me 
to desire cosmetic 
surgery” 

Spearman’s 
rho 

“Instagram’s face-
altering filters make 
me wish I looked 
different” 
 

Correlation 
Coefficient 

1.000 .580** 

Sig. (2-tailed) . .000 

N 110 110 

“Face-altering filters 
on Instagram 
encourage me to 
desire cosmetic 
surgery” 

Correlation 
Coefficient 

.580** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

 “I prefer how I look 
when I use a face-
altering Instagram 
filters” 
 

“When using Instagram’s 
face-altering filter 
feature, I fantasise about 
undergoing a form of 
cosmetic procedure in 
order to achieve an 
appearance that 
resembles this image” 

Spearman’s 
rho 

“I prefer how I look 
when I use a face-
altering Instagram 
filters” 

Correlation 
Coefficient 

1.000 .443** 

Sig. (2-tailed) . .000 

N 110 110 

“When using 
Instagram’s face-
altering filter 
feature, I fantasise 
about undergoing a 
form of cosmetic 
procedure in order 
to achieve an 
appearance that 
resembles this 
image” 

Correlation 
Coefficient 

.443** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table	11:	

Table	12:	
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 “I prefer how I look 
when I use a face-
altering Instagram 
filters” 
 

“Face-altering filters on 
Instagram encourage me 
to desire cosmetic 
surgery” 

Spearman’s 
rho 

“I prefer how I look 
when I use a face-
altering Instagram 
filters” 

Correlation 
Coefficient 

1.000 .439** 

Sig. (2-tailed) . .000 

N 110 110 

“Face-altering filters 
on Instagram 
encourage me to 
desire cosmetic 
surgery” 

Correlation 
Coefficient 

.439** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

 How often do you use 
Instagram’s face-altering 
filter feature? 
 

“Instagram’s face-
altering filters make me 
wish I looked different” 

Spearman’s 
rho 

How often do you 
use Instagram’s face-
altering filter 
feature? 
 

Correlation 
Coefficient 

1.000 .373** 

Sig. (2-tailed) . .000 

N 110 110 

“Instagram’s face-
altering filters make 
me wish I looked 
different” 

Correlation 
Coefficient 

.373** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table	13:	

Table	14:	
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 When using Instagram’s 
face-altering filters, how 
often does this result in 
you posting the photo 
on your story/profile? 

“I prefer how I look 
when I use a face-
altering Instagram 
filters” 

Spearman’s 
rho 

When using 
Instagram’s face-
altering filters, how 
often does this 
result in you posting 
the photo on your 
story/profile? 

Correlation 
Coefficient 

1.000 .394** 

Sig. (2-tailed) . .000 

N 110 110 

“I prefer how I look 
when I use a face-
altering Instagram 
filters” 

Correlation 
Coefficient 

.394** 1.000 

Sig. (2-tailed) .000 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table	15:	

Table	16:	

	 How	often	do	you	use	
Instagram’s	face-altering	
filter	feature?	

When	using	Instagram’s	
face-altering	filter	
feature,	I	fantasise	about	
undergoing	a	form	of	
cosmetic	procedure	in	
order	to	achieve	an	
appearance	that	
resembles	this	image	

Spearman’s	
rho	

How	often	do	you	
use	Instagram’s	face-
altering	filter	
feature?	

Correlation	
Coefficient	

1.000	 .240*	

Sig.	(2-tailed)	 .	 .011	
N	 110	 110	

When	using	
Instagram’s	face-
altering	filter	
feature,	I	fantasise	
about	undergoing	a	
form	of	cosmetic	
procedure	in	order	
to	achieve	an	
appearance	that	
resembles	this	image	

Correlation	
Coefficient	

.240*	 1.000	

Sig.	(2-tailed)	 .011	 .	

N	 110	 110	

*.	Correlation	is	significant	at	the	0.05	level	(2-tailed).		
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8.4	Thematic	analysis	

	

		

	

	

	

	

	

	

	

	

	

	

	

	

	

	

 When using Instagram’s 
face-altering filters, how 
often does this result in 
you posting the photo 
on your story/profile? 

“Instagram’s face-
altering filters make me 
wish I looked different” 

Spearman’s 
rho 

When using 
Instagram’s face-
altering filters, how 
often does this 
result in you posting 
the photo on your 
story/profile? 

Correlation 
Coefficient 

1.000 .290** 

Sig. (2-tailed) . .002 

N 110 110 

“Instagram’s face-
altering filters make 
me wish I looked 
different” 

Correlation 
Coefficient 

.290** 1.000 

Sig. (2-tailed) .002 . 

N 110 110 

**. Correlation is significant at the 0.01 level (2-tailed). 

Table	17:	

 
Thematic Analysis 

 
“What motivates you to use face-altering filters on Instagram?” 

 
 
 
 
 
 
 
 

 
“In your experience, are there any specific aspects of your face, that these filters distort, which 

make you want to change it?... if so please explain these below”  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
“Please use the comment box to express your thoughts on how Instagram’s face-altering filters 

make you feel” 

Code 

Name 

Quote Same themed ppts 

‘Penelope’ “They make me feel so much more sexy and like 

how I could look at my full potential with money 

for surgery.” 

 

5,14,19,64,81,102 

‘Erica’ “I think if you’re considering cosmetic surgery 

then the filters may encourage you to do so even 

15,42,49,52,54,83 

Motivation themes  Total ppts 

Improved Appearance 59 

Entertainment 23 

Curiosity  16 

Cute 5 

Feature Total ppts 

Lips 46 

Nose 36 

Skin 31 

Jaw 12 

Cheeks 11 

Eyes 8 

Face Shape 7 

Lashes 3 

Teeth 1 

Freckles 1 
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“Please	use	the	comment	box	to	express	your	thoughts	on	how	Instagram’s	face-altering	filters	

make	you	feel”	

Code	

Name	

Quote	 Same	themed	ppts	

‘Penelope’	 “They	make	me	feel	so	much	more	sexy	and	like	

how	I	could	look	at	my	full	potential	with	money	

for	surgery.”	

	

5,14,19,64,81,102	

‘Erica’	 “I	think	if	you’re	considering	cosmetic	surgery	

then	the	filters	may	encourage	you	to	do	so	even	

more,	I	also	think	any	insecurities	may	be	

worsened	when	using	the	filters	that	erase	

them,	but	for	those	that	aren’t	considering	

cosmetic	surgery	I	don’t	think	it	would	make	a	

difference”	

	

15,42,49,52,54,83	

‘Deliah’	 “Make	me	feel	detached	from	myself,	most	of	

those	I	have	tried	change	my	face	in	a	very	

unnatural	way”	

	

11,40,74	

‘Tara’	 “Surgery	was	definitely	already	in	my	

consciousness	because	of	celebs	eg	kylie	Jenner,	

but	filters	make	you	able	to	visualise	what	you’d	

look	like	with	surgery,	which	increases	the	

temptation”	

	

24,41,60,93,106	

‘Charley’	 “Like	I’m	not	good	or	pretty	enough-	My	nose,	in	

particular.	I	had	a	non-surgical	rhinoplasty	

recently.	A	lot	of	my	insecurities	did	stem	from	

how	my	nose/face	looked	better	with	

Instagram	filters	than	without”	

	

4,6,7,29,33,50,56	

‘Sophie’	 “Negative	about	myself	because	I	don’t	actually	

look	like	that	in	real	life.	Makes	me	think	I	need	

22,26,73,97,111	



	

	
45	

to	change	my	features	in	order	to	be	perceived	

as	what	society	deems	to	be	beautiful.	“	

	

‘Wendy’	 “Wish	i	looked	different”	

	

8,13,51,58,76,77	

‘Uma’	 “Creates	an	unrealistic	version	of	yourself	that	

instagram	makes	you	believe	you	can	be”	

	

30,31,39,48,96,100,103,105,109	

‘Sally’	 “I	think	they’re	a	small	part	of	a	much	bigger	

issue	of	women	being	told	by	the	media	that	

they’re	objects	made	to	be	viewed	rather	than	

heard.	The	objectification	of	women	in	the	

media	is	a	continuous	battle	for	women	who	are	

having	to	re-learn	their	worth	through	other	

means	other	than	their	appearance.	We	are	

made	to	feel	as	though	we	will	never	be	good	

enough	to	meet	an	ideal	that	is	essentially	

always	changing	and	unreachable.”	

	

17,21,34,59,62,69,78,92,110	

Emily	 “When	removing	the	filter/	returning	to	the	

original	camera,	it	makes	you	feel	quite	

embarrassed	with	your	facial	features.	It	makes	

your	imperfections	stand	out	vividly	and	this	

sticks	with	you,	usually	leading	to	cosmetic	

procedures.”	

	

37,85,88,89,90	

 
	

	

8.5	Participant	information	sheet	
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8.6	Participant	consent	forms

 

 

 
  

 

 
When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
4. I agree to take part in the above study. 

 

 Lily Ann Webb  15/12/2019   LILY WEBB    

Name of Participant  Date    Signature 

 
Georgina Hale   15/12/2019   GEORGIE HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: LILY ANN WEBB 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 

in photography or video recordings taken / recorded on: 15/12/2019 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 

17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 

not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 

Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 

in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 

University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 

include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by the recording). 

Signed: LILY ANN WEBB    Date: 15/12/2019 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Juliet Coe   29/02/2020  JULIET COE  

Name of Participant  Date    Signature 

 
Georgina Hale   29/02/2020  GEORGINA HALE  

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: JULIET COE 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 
in photography or video recordings taken / recorded on: 29/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 
17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 
not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 
Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 
in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 
University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 
include material in the recording which is the intellectual property (including copyright) of another party, if I have their 
permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 
spoken (once fixed by the recording). 

Signed: JULIET COE    Date: 29/02/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 
For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Amelia May Robinson  06/03/2020   AMELIA ROBINSON    

Name of Participant  Date    Signature 

 
Georgina Hale   06/03/2020   GEORGINA HALE    

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 



	

	
55	

 
  

Consent form for filming / photography 
 

Print Name: AMELIA MAY ROBINSON 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 
in photography or video recordings taken / recorded on: 06/04/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 
17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 
not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 
Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 
in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 
University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 
include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by the recording). 

Signed: AMELIA MAY ROBINSON  Date: 06/04/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Mae Isabella Defrietas  19/02/2020  MAISIE DEFRIETAS    

Name of Participant  Date    Signature 

 
Georgina Hale    19/02/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: MAE ISABELLA DEFRIETAS 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 

in photography or video recordings taken / recorded on: 19/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 

17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 

not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 

Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 

in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 

University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 

include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by tHe recording). 

Signed: MAE ISABELLA DEFRIETAS  Date: 19/02/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 

provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 

information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 

University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 

will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 

address information provided. Please note that after deletion the information may still appear in materials already in 

circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 

which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-

mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 

treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 

please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 

have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 

found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Molly Miller                            01/03/2020      MOLLY MILLER   

Name of Participant  Date    Signature 

 
Georgina Hale    01/03/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: MOLLY MILLER 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 
in photography or video recordings taken / recorded on: 01/03/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 
17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 
not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 
Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 
in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 
University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 
include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by the recording). 

Signed: MOLLY MILLER Date: 01/03/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 12/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
3. (If appropriate) I understand that relevant sections of the data collected during 

the study, may be looked at by individuals from [company name], from regulatory authorities or 

[if applicable insert external organisation], where it is relevant to my taking part in this research.  

 I give permission for these individuals to have access to my records.  

 
4. (If appropriate) I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

5. I agree to take part in the above study. 

 

Lulu Isabella Goodchild 18/02/2020            LULU GOODCHILD    

Name of Participant  Date    Signature 

 
Georgina Hale    18/02/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: LULU ISABELLA GOODCHILD 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 
in photography or video recordings taken / recorded on: 18/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 
17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 
not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 
Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 
in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 
University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 
include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by the recording). 

Signed: LULU ISABELLA GOODCHILD Date: 18/02/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Lucy Jarvis  25/02/2020  LUCY JARVIS    

Name of Participant  Date    Signature 

 
Georgina Hale    25/02/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: LUCY JARVIS 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 
in photography or video recordings taken / recorded on: 25/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 
17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 
not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 
Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 
in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 
University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 
include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by the recording). 

Signed: LUCY JARVIS Date: 25/02/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Holly Raven  19/02/2020  HOLLY RAVEN    

Name of Participant  Date    Signature 

 
Georgina Hale    19/02/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: HOLLY RAVEN 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 

in photography or video recordings taken / recorded on: 19/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 

17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 

not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 

Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 

in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 

University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 

include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by the recording). 

Signed: HOLLY RAVEN Date: 19/02/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Grainne Friel  09/03/2020  GRAINNE FRIEL   

Name of Participant  Date    Signature 

 
Georgina Hale    09/03/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: GRAINNE FRIEL 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 

in photography or video recordings taken / recorded on: 09/03/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 

17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 

not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 

Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 

in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 

University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 

include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by the recording). 

Signed: GRAINNE FRIEL Date: 09/03/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 

provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 

information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 

University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 

will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 

address information provided. Please note that after deletion the information may still appear in materials already in 

circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 

which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-

mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 

treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 

please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 

have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 

found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Phoebe Benson  09/03/2020  PHOEBE BENSON   

Name of Participant  Date    Signature 

 
Georgina Hale    09/03/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: PHOEBE BENSON 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 

in photography or video recordings taken / recorded on: 09/03/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 

17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 

not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 

Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 

in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 

University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 

include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by the recording). 

Signed: PHOEBE BENSON Date: 09/03/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 

provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 

information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 

University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 

will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 

address information provided. Please note that after deletion the information may still appear in materials already in 

circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 

which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-

mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 

treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 

please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 

have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 

found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Bella White  19/02/2020  BELLA WHITE   

Name of Participant  Date    Signature 

 
Georgina Hale    19/02/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: BELLA WHITE 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 
in photography or video recordings taken / recorded on: 19/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 
with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 
17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 
not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 
Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 
in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 
University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 
include material in the recording which is the intellectual property (including copyright) of another party, if I have their 
permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 
spoken (once fixed by the recording). 

Signed: BELLA WHITE Date: 19/02/2020 
 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 
For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Ingrid Mackay  19/02/2020  INGRID MACKAY    

Name of Participant  Date    Signature 

 
Georgina Hale    19/02/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: INGRID MACKAY 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 

in photography or video recordings taken / recorded on: 19/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 

17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 

not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 

Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 

in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 

University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 

include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by the recording). 

Signed: INGRID MACKAY Date: 19/02/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Chloe Tonks  19/02/2020  CHLOE TONKS    

Name of Participant  Date    Signature 

 
Georgina Hale    19/02/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: CHLOE TONKS 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 

in photography or video recordings taken / recorded on: 19/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 

with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 

17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 

not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 

Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 

in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 

University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 

include material in the recording which is the intellectual property (including copyright) of another party, if I have their 

permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 

spoken (once fixed by the recording). 

Signed: CHLOE TONKS  Date: 19/02/2020 

 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 

For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
 

3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Katy Xiao  19/02/2020  KATY XIAO   

Name of Participant  Date    Signature 

 
Georgina Hale    19/02/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: KATY XIAO 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 
in photography or video recordings taken / recorded on: 19/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 
with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 
17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 
not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 
Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 
in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 
University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 
include material in the recording which is the intellectual property (including copyright) of another party, if I have their 
permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 
spoken (once fixed by the recording). 

Signed: KATY XIAO Date: 19/02/2020 
 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 
For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

  

 
3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
 

4. I agree to take part in the above study. 

 

Ella Barker  19/02/2020  ELLA BARKER    

Name of Participant  Date    Signature 

 
Georgina Hale    19/02/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: ELLA BARKER 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 
in photography or video recordings taken / recorded on: 19/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 
with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 
17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 
not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 
Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 
in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 
University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 
include material in the recording which is the intellectual property (including copyright) of another party, if I have their 
permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 
spoken (once fixed by the recording). 

Signed: ELLA BARKER  Date: 19/02/2020 
 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 
For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  
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When completed: 1 for participant; 1 for researcher 
EthOS ID number: 16841, Consent Form, version: 1 13/12/2019 

EthOS ID: 16841 

Participant Identification Number: 

CONSENT FORM 

Title of Project: An investigation into the impact of Instagram’s face-altering filters on young women’s 
desire to undergo elective cosmetic surgery. 

Name of Researcher: Georgina Hale 

             Please initial box  

1. I confirm that I have read the information sheet dated 13/12/2019 (version 1) for the 

above study. I have had the opportunity to consider the information, ask questions and have 

had these answered satisfactorily. 

 
2. I understand that my participation is voluntary and that I am free to withdraw at any time 

without giving any reason, without my legal rights being affected. 

 
3. I understand that the information collected about me will be used to support 

other research in the future, and may be shared anonymously with other researchers. 

 
4. I agree to take part in the above study. 

 

Lonpe Adeniran  19/02/2020  LONPE ADENIRAN    

Name of Participant  Date    Signature 

 
Georgina Hale    19/02/2020                GEORGINA HALE   

Name of Person  Date    Signature 

taking consent 

X 

X 

X 

X 
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Consent form for filming / photography 
 

Print Name: LONPE ADENIRAN 

I consent to Georgina Hale of the Manchester Metropolitan University (‘the University’) using images of myself caught 
in photography or video recordings taken / recorded on: 19/02/2020 as follows: 

⬜️ for use in an Art book, visually communicating the findings of a survey on face-altering filters and their relationship 
with cosmetic surgery desire.  

I understand that: 

▪ I can withdraw my consent for the University to use my images at any time by contacting Georgina Hale at 
17003504@stu.mmu.ac.uk . The photography and / or recordings will then either be deleted or anonymised, and 
not used in future publications, but may continue to appear in publications already in circulation. 

▪ My images will be held in a manner which is compliant with the requirements of the General Data Protection 
Regulation and the University’s Data Protection Policy; 

▪ The copyright of the video recordings and / or photographs, and the intellectual property of anything which arises 
in the recordings or recordings shall belong to the University; 

▪ I hereby agree to irrevocably assign all property and moral rights in my performance and / or recordings to the 
University. 

If the recording is going to capture me speaking (e.g. lecturing or presenting information), I also agree that I will only 
include material in the recording which is the intellectual property (including copyright) of another party, if I have their 
permission or a licence to do so.  I irrevocably licence the University to use and sub-licence any copyright in the words 
spoken (once fixed by the recording). 

Signed: LONPE ADENIRAN  Date: 19/02/2020 
 

Privacy notice information 
 

The University is the Data Controller in respect of any personal data and sensitive personal data (‘the information’) 
captured within the photography and / or recordings. The information will be used for the purposes, which you have 
provided us with your consent as outlined above. We rely upon your consent as our lawful basis to process the 
information for these purposes. We will retain personal data for no longer than is necessary in accordance with the 
University’s Retention and Disposal Schedule. In particular, after the date of recording plus a period of three years we 
will either dispose of the information or seek to refresh your consent. We will seek to refresh your consent using the 
address information provided. Please note that after deletion the information may still appear in materials already in 
circulation prior to this date.  We may on occasion use the services of data processors under the terms of a contact 
which imposes restrictions on use, and strict confidentiality and information security requirements to assist us. 
 
For further information about this privacy notice, use of the information and to withdraw consent please use the e-
mail address provided above in the first instance. Requests for erasure, to restrict processing and to object will be 
treated as a request to withdraw consent. To exercise any other data subject rights or to complain about the processing 
please contact the University Data Protection Officer using the dataprotection@mmu.ac.uk e-mail address. You also 
have the right of complaint to the Information Commissioner’s Office (ICO). The ICO can be contacted using the 
casework@ico.org.uk e-mail address. Further information about data protection and the data subject rights can be 
found by searching for ‘data protection’ on the University’s website.  


